Merchants face different conditions in determining the price for their products. In perfectly competitive markets, sellers are only price takers, which means that they are not free to set their own prices. The merchant must follow the market price and must set a price equal to the market price. If more than the market price, consumers will not buy from them and consumers will find another seller instead. The seller must notify the buyer about the quality and defects of the product before making a transaction. If the seller or buyer hides something from another, it will not be considered a halal business transaction. Therefore, the seller or merchant must be honest and ethical to provide the best-quality product. This provision is related to the fulfillment of consumer expectations that must be adjusted with the rules of sharia. 
Introduction
Communication is everywhere, at home, at school, at work and in the marketplace. Islamic Ijtihad economists interpreted seriousness to develop Islamic economics, either as a discipline or as a tool of human problem-solvers on economic aspects. They argue that the study of Islamic economics should continue to be studied and developed in line with the passage of time, so that the study products get better days, so as to solve the problems faced by the humans (Karim: 2010) . In our opinion, the economy in Indonesia will progress rapidly if all elements support the development of the populist economy, one of which is the existence of traditional markets.
The rise of modern or supermarket markets does not make traditional markets disappear. Traditional markets still have a place in the hearts of its customers; the presence of traditional markets can be seen in the city of Bandung, one of them is in 
Method
This research uses constructivist paradigm with descriptive qualitative method. Methods or steps taken in this research are: DOI 10 .18502/kss.v3i8.2497
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2. Interviews; we conducted interviews with several informants aged between 23
and 47. The informants who became the source of this research data amounted to 9 (nine) people. On average, they have been selling at Andir market for more than 2 years. They have their own kiosk at the second floor of the Andir market.
3. The transcripts of interview results are then selected and reduced, and classified as required in the purposes of this study. The results were analyzed using some relevant concepts and references (literature study).
Literature Review
Business Communication is defined as a communication that occurs in the business world in order to achieve the goals of the business (Katz: 1994). Communications that occur in traditional markets are also included in the category of business communication. This is the main attraction when we examine the process of communication or (1) behavioral norms derived from the Qur'an and Al-Sunnah; (2) zakat, which is seen as the core of fiscal policy in Islam; and (3) the prohibition of interest, which is seen as the core of monetary policy in Islam [7] .
Aspects relating to the theme of this study on trade transactions in the traditional market are: the first aspect of the behavior norms derived from the Qur'an and AlSunnah. This is related to the principle of muamalah principle, which according to Islamic Shari'a has honesty as its main characteristic (Shariah compliant).
Result and Discussion
The Market conditions are strongly supportive in their religious aspect, allowing them to always remember god in every step, in this case when selling. This is closely related to the basic principles of Islamic economics, which is one of the main foundations of honesty.
Based on observations and interviews, we get two types of traders in Andir market, which is related to the application of Islamic Shari'a. First, the type 'Cengli' is a trader honest in selling his product. They do not hesitate to be open-minded about the capital and profit earned in each item. Usually, the way they communicate is very polite and friendly, so it attracts many buyers to come back to their kiosk. They looked diligent about their prayers, as they rushed to the mosque on each prayer call, taking turns with other shopkeepers.
Second, the type of 'Angetan' is a trader who often lies and is rarely honest. They like to lie about the quality of the goods and have a little profit on every item sold.
Occasionally, they will also drastically lower the prices for the same items with the aim of dropping the image of other kiosks or traders. In terms of worship, they sometimes pray, but still believe in mysticism or superstition.
Based on the observation of the Andir market, there is no merchant who is really fraud or evil. Most of them believe in karma, when deceiving buyers they will be deceived also by others. This is in accordance with the content of surah Al-Zalzalah 
Conclusion
The process of business communication that occurs in Andir market is seem as very dynamic from the velocity of money that occurred in the market. The majority market traders in the Andir market run with the basic principle of Islamic economy, that is, the principle of honesty, so do not worry about the price and quality of goods sold in Andir market. Although there are still some traders who still like to lie, but the number is very small.
The condition of traditional market that developed rapidly surely will encourage the progress of the regional economy, which certainly impacts on the progress of the state of Indonesia. So, there is no longer a reason to continue to socialize and develop Islamic economy in every form of business that exists in Indonesia for the betterment of our nation.
